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D. Narrative Description

1. Rationale
Sociaimediahasquicklybecomeone of the most effectivewaysto communicatewith the generalpublicabouta
wide variety of issuesjncludingpublichealthmatters. Theneedfor publichealth officialsto understandand
becomeproficientin the useof socialmediato advancetheir objectivesis evidencedoy the sheernumberof
individualswho subscribeo socialmediasites. Thenumberof peoplewho are lookingto socialmediaastheir
solesourceof information growseveryday. Howdoesa localhealthdepartment(LHDeffectivelyutilize
FacebookTwitter, and other socialmediatoolsto marketpublichealthideas,programsandinitiatives? What
are someexamplef how socialmediahasaidedpublichealthinitiatives? What are somebarriersreported by
LHD’dn utilizingsocialmedia? Howcanthesebe addressedo moveforward with socialmediamarketing? |
will answerthesequestionsin my capstonepaper,and| will alsoprovideinformation aboutwhy it isimperative
publichealth departmentsjoin the socialmediarevolution.

2. ProjectDesign
First,l intend to definewhat “socialmedia” meansand provide examplesof its mostpopularuses. In doingso, |
will alsocompareand contrastthe terms*“socialmarketing,”socialnetworking,”and“socialmediamarketing.”
Secondly| will analyzewhichforms of socialmediawould be mostbeneficialto alocalhealthdepartment’s
missionand purpose. | will do this by reviewingthe literature and analyzingvhichagegroupsand
demographicgravitatetoward which program(i.e. FacebookTwitter, etc.). Secondly| will reviewother social
mediamarketingplansfor private businessesand publicagenciesif available. If needed,| will contactentities
that | know haveplansto seeif | canobtainacopy.

Thedataandinformationthat will be gatheredincludescompletinga literature reviewof existingstudieson
marketingtechniquesin socialmediaandthe effectsof usingsocialmediaon sellinga productor service.
Becausesocialmediais a relativelynew phenomenonijt is expectedthat the literature | reviewwill be recently
written and studiesconductedwithin the pastfew years. | will not be workingwith private healthinformation
or interactingwith participantsin anyfashion.

Tolocateinformation, | will searchfor peerreviewedliterature andresearchwith the followingkeywordsor a
combinationthereof: SociaMedia, Twitter, FacebookPublicHealth,OnlineProgramMarketing,OnlineService
Marketing,MySpaceBlogs Information SharingPrivacyl egal Policyand SociaMediaUses. | will usea variety
of websitesand sourcesjncludingbut not limited to the following:

www.google.com/scholar

www.pubmed.gov

PsychINFO

BadgerLink

MedScape

Centerdor DiseaseControland Prevention

AmericanPublicHealthAssociation
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In additionto a studyof peerreviewedliterature, | will alsoconductinterviewsof publichealth professionalgo
gathermore informationasto why they usesocialmediain their positionsor why they haverefrainedfrom
joiningit. | hopeto interview publichealthcommunicationexpertsfrom the RobertWood JohnsorFoundation
andother nationalsources.Additionally,l would like to interview local publichealth officialswho havebegunto
usesocialmediain their organizationsandthosewho havenot, to determinethe reasoningor both. The
individualsor organizationavho | hopeto interviewinclude:

***% - CountyPublicHealthDepartment— CurrentlyUsingSociaMedia

***% - CountyHealthDepartment— CurrentlyUsingSociaMedia

*reekkkkx  CountyPublicHealthDepartment— Not currently usingSociaMedia

RobertWood JohnsorfFoundation

CommunicatiorDirector,NationalAssociatiorof Cityand CountyHealthOfficialstNACCHO)



Theinterviewwill consistof the followingquestions:
Isyour organizationcurrentlyusingsocialmediato advertisehealth servicesor programming?
o0 Ifthe answerisyes,thesearethe questionsl will ask.

Whydid your organizationstart usingsocialmedia?
Whendid your organizationstart usingsocialmedia?
Howmanypeoplemaintainsocialmediaat your organization?Isit one person’s
responsibilityor isit integratedinto severaldifferent positions?
What methods/applicationglo you utilize?
Whyisit important for your organizationand publichealthin general to utilize
socialmedia?
Howdo you measurethe return on investmentor succes®f your socialmedia
marketingcampaign?
Haveyou had succes®r improvedserviceutilizationthrough socialmediafor any
programsor services?If so,whichones?

Whatbarriersor challengesaveyou experiencedvith usingsocialmediain public
health?

o Ifthe answerisno, thesearethe questionsl will ask.
Why hasyour organizationdecidedagainstusingsocialmediaat this time?

Whatare somebarriersyou seeto usingsocialmediain a governmentalpublic
healthsetting?

Doyouplanto exploreusingsocialmediain the future?

Isthere anyinformationyouwould needto in orderto usesocialmediain the
future? If yes,whatinformationwould helpyoumakeyour decision?

If youwere provideda socialmediamarketingplan designedor localhealth
departments,would this helpyouto beginusingsocialmedia?

3. Materials

Forthis project, | will needaccesto a computerandaninternet connection,in orderto obtainrelevant
literature andlog on to the socialnetworkingsitesto useasexamplesn the final paper. | planto usemy home
computerandinternet connectionto accomplisithesetasks.

4. DataAnalysior Evaluation
Thefinal evaluationof my capstoneprojectliesin the effectivenessandinclusivenessf the callto actionfor
LocalHealthDepartmentsand other publichealth officialsin the utilization of socialmediato positivelyaffect

the healthof the community. In order to disseminatethis timely and pertinentinformation on a broaderbasisl
wouldliketo makethe infltimtelyhe i n f 0 r



7. CourseRequirements
Thefollowingis the chartof projectdeliverablesandwhenthey will be completed.

Throughoutthis capstoneproject, | will developthe following competencies:
Communicateeffectivelyto diverseprofessionabndlay audiencegegardingpublichealthissues.

Applybasictheories,conceptsand modelsfrom social,scientific,and behavioraldisciplineghat are
usedin publichealthresearchand practice.

Applythe basicpublichealth sciencegincluding but not limited to biostatistics gpidemiology,

environmentalhealth, publichealthadministrationand socialand behavioralsciencesjo publichealth
policiesandprograms.

Developpublichealthinterventionsand strategiesresponsiveo the diverseculturalvaluesand
traditions of the communitiesbeingserved.

E. Responsibilities

Studentresponsibilitiedn carryingout the project:
1. Developand subrgijaigrer@saifor the CapstoneProjectto the faculty advisorand programcoordinatorfor review
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